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What is a blog?

ó Three main features
1. Usually run by a single person
2. The posts are in reverse chronological order
ó Reed: blogs “present the life of a sovereign subject 

who has a continuous identity and a coherent 
history” (226)

3. Comments are enabled
¡ Blog is built by blogger and audience (Nardi et al.; boyd)

A blog is a dialogical medium: constituted by the 
interaction of bloggers, commenters and readers who form 

a generative site of social meanings and practices© Julian Hopkins 2008

Hateblog & Blogwar

ó Hateblog
¡ Usually anonymous
¡ Uses offensive language or images
¡ Purpose: to insult or slander a blogger or other person

ó Blogwar
¡ Series of attacks and counter-attacks between bloggers
¡ May involve the use of a hateblog as a ‘dirty weapon’

ó “Perhaps only when faced with [community-threatening] 
threats does the true nature of a virtual community 
reveal itself.” (Joinson & Dietz-Uhler 286)

ó By analysing the blogwar I hope to be able to find out 
more about what bloggers and blog readers value in a 
blog

© Julian Hopkins 2008
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Anonymity & Pseudonymity

ó Donath: “reputation of any kind is impossible in a purely 
anonymous environment” (21)
¡ In 1996: homepages being used to provide “depth and nuance not 

found in the ephemeral Usenet environment” (ibid:11) 

ó Slater: trust difficulties managed in IRC (online chat) 
group by “progressive embodiment” (114) through 
further contact by voice, video or mail, or “object 
constancy” (115)

ó Sustained interpersonal interaction online is rendered 
possible by the existence of stable pseudonyms
¡ Blogs are believed to reflect the authentic personality of the blogger

The articulation of On- & Offline

ó Miller & Slater refuse to “treat the Internet 
independently of its embeddedness” (2000:8)
¡ Following Latour, they affirm the internet as an ‘actant’ (ibid.)

ó We can talk of the blogosphere as a ‘field’ (re. 
Bourdieu), with practices that derive from 
technological affordances
¡ But it intersects with other overlapping fields: MSM, Social-

Political, gender, entertainment industry, etc.
¡ Capital (social, cultural) accumulated in one field can be 

transferred to others

There is no ‘virtual world’ and ‘real world’ dichotomy: only 
one world of interlocking fields, practices and habituses© Julian Hopkins 2008
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Blogwar – The protagonists

BlogQueen
Lifestyle blogger

Age: early 20s
15-20K visits/day

IronLady
Personal blogger
Age: apprx. 30

Female

AntiBlogQueen
Arch-enemy of 

BlogQueen
Anonymous

Probably male

Minor 
role:
SC

Minor 
role:
SS

© Julian Hopkins 2008

Blogwar – the history

ó In the second half of 2005, BlogQueen posted some 
controversial posts on: 
¡ Visiting KL
¡ Using disabled toilets
¡ Bangladeshi/foreign workers harassing women

ó Many accused her of being racist and intolerant
ó A semi-formal online campaign targeting advertisers 

on BlogQueen’s blog was initiated
¡ IronLady and AntiBlogQueen supported this campaign

© Julian Hopkins 2008
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Blogwar – the history

ó IronLady had criticised BlogQueen for considering a free 
‘bikini shoot’ with a men’s magazine
¡ However, in the end IronLady also accepted

ó At the photo shoot she took a photo of BlogQueen and 
posted it online
¡ BlogQueen openly admits to digitally enhancing all her photos 

(‘Photoshopping’), this one was not
¡ IronLady removed the photo after BlogQueen complained

ó Later, they crossed paths at a bar
¡ IronLady greeted BlogQueen, felt snubbed, and swore at her
¡ BlogQueen felt threatened

ó The next day, the hateblog appeared

© Julian Hopkins 2008

Hateblog
AntiBlogQueen’s 

pseudonym

Attacking 
IronLady –

using a 
parodic

pseudonym

“Oh you, old saggy skank
Sorry, we have to be frank

Your face was run over by a tank
Your parents must've played you a prank”

© Julian Hopkins 2008

women floppy
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BlogQueen
Lifestyle blogger

Age: early 20s
15-20K visits/day

IronLady
Personal blogger
Age: apprx. 30

Female

AntiBlogQueen
Arch-enemy of 

BlogQueen
Anonymous

Probably male

Minor 
role:
SC

Minor 
role:
SS

IronLady started all this first. you mean she's expecting them to 
just allow her to insult them and get away with it? 

The war between the two parties. Two self-important bloggers

i wonder why people set up hate blog? it's not good 
hating people...

You r so cool man!

Sorry sorry.. my bad. Mistook you for Angel... my bad.. i 
defame you.. please dun sue me or create hate-site for me 

How can she be the blogger queen of Singapore? It is an 
insult to all in Singapore who blogs…

© Julian Hopkins 2008
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IronLady started all this first. you mean she's expecting them to 
just allow her to insult them and get away with it? 

The war between the two parties. Two self-important bloggers

i wonder why people set up hate blog? it's not good 
hating people...

You r so cool man!

Sorry sorry.. my bad. Mistook you for Angel... my bad.. i 
defame you.. please dun sue me or create hate-site for me 

How can she be the blogger queen of Singapore? It is an 
insult to all in Singapore who blogs…

Who created 
the 

hateblog?

© Julian Hopkins 2008
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Hateblog Commenters 
return, and the 

blog post evolves 
over time.

Deleting 
comments  is 

disapproved of.

Some 
approve, and 

enjoy the 
show.

Interesting, how things seem to have changed overnite

Where are all the COMMENTS? What happened?

lol, fark this is eerily funny, eerie cos its true

© Julian Hopkins 2008

Before: 
online 

and 
offline 
clashes

9 Jan
Hateblog 
appears

AntiBlogQueen 
and IronLady 
blog about the 

post

10 Jan
Second 

and 
third 
post

11 Jan
Fourth 

post

12 
Jan
Fifth 
and 
final 
post

30 Jan
Final 

search.
44 posts 
linked to 

the 
hateblog 
collected

Blogwar – Chronology

The hateblog existed for 4-5 days, and then was deleted© Julian Hopkins 2008
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Methodology – Data collection

Blog 
post 1

• Comment 1
• Comment 2
• Comment 3
• Comment 4

Blog 
post 2

• Comment 1
• Comment 2
• Comment 3
• Comment 4
• Comment 5
• Comment 6

Blog 
post 3

• Comment 1
• Comment 2

Blog 
post x

• Comment x

Hateblog

A search in 
Technorati finds all 
of the indexed blog 
posts that link to 
the hate blog.

All the linked blog 
posts and their 
comments are 
saved and then 
analysed.

44 posts and 525 
comments indexed.

© Julian Hopkins 2008

Methodology – Content Analysis
Arguments

Category Explanation

For blogs 
and 

comments

Authenticity Criticising the use of ABQ’s pseudonym, discussing 
anonymity, asserting the authentic expression of the blogger 
in his/her blog

Style When the style of writing is addressed
Publicity When references are made to publicity seeking – e.g. in the 

form of seeking more hits to a blog
Comments Regarding comments, e.g. when comments are censored, or 

someone directly discusses commenting

Money When income generation matters are addressed

Offline When offline events are referred to in relation to online 
issues 

Values i.e. Values that do not relate specifically to online 
affordances

For 
comments 

only

Entertainment When the blogwar is treated as entertainment

Technical When issues relating to manipulating technical aspects of 
blogs are referred to

Table 2
© Julian Hopkins 2008
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Methodology – Content Analysis
Arguments

Category Explanation

For blogs 
and 

comments

Authenticity Criticising the use of ABQ’s pseudonym, discussing 
anonymity, asserting the authentic expression of the blogger 
in his/her blog

Style When the style of writing is addressed
Publicity When references are made to publicity seeking – e.g. in the 

form of seeking more hits to a blog
Comments Regarding comments, e.g. when comments are censored, or 

someone directly discusses commenting

Money When income generation matters are addressed

Offline When offline events are referred to in relation to online 
issues 

Values i.e. Values that do not relate specifically to online 
affordances

For 
comments 

only

Entertainment When the blogwar is treated as entertainment

Technical When issues relating to manipulating technical aspects of 
blogs are referred to

Table 2

‘Trio’: grouped, 
on the 

assumption that 
they are all 

related to the 
authentic 

performance

‘Values’: 
generalised 

arguments used 
that are not 

confined to online 
issues

© Julian Hopkins 2008

‘Authenticity’

“you have shown that your 
blog is as ‘real’ as possible 

to the real you. And I'm 
very sure by this fact alone 

has won you a lot of 
readers and respect.” ([a 
commenter speaking to 

IronLady] C27) 

‘Authenticity’

“[BlogQueen] is trying to 
protray this 'nice' image of 
her on her own blog. And 
when she want to flame 
someone badly, she do it 
under another name. Not 

a new name. Another 
Blogger's name 

[AntiBlogQueen]. This, to 
me, is just shit.” (C11)

Methodology – Content Analysis

Blog posts: 27.9%
Comments: 7.2%© Julian Hopkins 2008
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‘Style’

“if you read carefully, it 
sounds like [BlogQueen] 
writing to deny that she 

is the one writing.” 
(C14)

‘Publicity’

“Oh, give me the 
epitome of an 

advertising whore.” (B6 
[referring to 

AntiBlogQueen])

Methodology – Content Analysis

Blog posts: 9.3%
Comments: 5.9%

Blog posts: 11.6%
Comments: 5.2%© Julian Hopkins 2008

‘Values’

“It's about honesty, 
integrity, and ethics. 
About maturity and 

[BlogQueen]'s apparent 
lack of it” (C32)

‘Values’

“Sometimes this pepur the 
very bo liaou.

criticized other pepur
country, other pepur tits, 

foreign workers 
(bangladeshi) and many 

many more..

bo liaou - nothing better to 
do.” (c33)

Methodology – Content analysis

Blog posts: 25.6%
Comments: 35.2%© Julian Hopkins 2008
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• Bloggers emphasise 
‘Authenticity’ much 
more

• ‘Values’ are important 
for both

‘Trio’: 48.8%

‘Trio’: 18.5%

© Julian Hopkins 2008

Findings & Conclusions 

ó ‘Blogocentric’ arguments à
centred around pseudonym & 
the authentic performance

ó Benjamin: authenticity  and 
its ‘aura’ is a product of socio-
economic relations
¡ “The cult of the movie star, 

fostered by the money of the 
film industry, preserves not 
the unique aura of the person 
but the ‘spell of the 
personality,’ the phony spell of 
a commodity.” (Benjamin 224)

ó Not arguing for the existence 
of ‘real’ authenticity – but 
that as an actant, it is 
‘enrolled’ by bloggers and 
readers (re. Latour)

ó Generalised values from 
offline fields à no virtual/real 
dichotomy

ó Appadurai also avoids 
dichotomies: “…looking at the 
commodity potential of all 
things”  (ibid:13)
¡ A commodity is “any thing 

intended for exchange” (9) –
this is contingent on social 
context

¡ All things can go through  a 
“commodity candidacy … that 
define the exchangeability of 
things in any particular social 
context.” (ibid:13-14). 

Why did the hateblog fail in its ‘commodity candidacy’? 
Why did it fail to become something worthy of exchange?© Julian Hopkins 2008
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Blog

Audience
(Readers & Commenters)

© Julian Hopkins 2008

Blog

Audience
(Readers & Commenters)

Dialogical negotiation of 
authenticity

© Julian Hopkins 2008
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Blog

Audience
(Readers & Commenters)

Dialogical negotiation of 
authenticity

‘Authentic’ 
blog
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Findings & Conclusions 

ó Kelty: study of Open Source online ‘gift economy’
¡ i.e. It is not the thing (commodity, licence, blog) that is being 

exchanged, but the potential to create social ties through the thing

ó Authenticity enables social interaction – no stable 
individual identities means no way to anchor an 
enduring habitus
¡ The hateblog threatened the basis of the blogosphere

ó The authentic blog is thus a dialogically created medium 
that acts as an articulatory node, dynamically and 
contingently enabling the development of a field of 
blogging – the ‘blogosphere’.

No authenticity = No blogs© Julian Hopkins 2008
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More information

For a copy of the full paper, or any other information, 
please contact me via my blog

www.julianhopkins.net

or, send me an email

j@julianhopkins.net
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