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Introduction 

• Lifestyle blog: genre developed alongside 
increased popularity of blogs, and 
commercial interests

• Is the Lifestyle blog actually something 
unique to Malaysia (& Singapore)?
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Historical context

• 1996: the Multimedia Super Corridor in marked the emergence of the 
internet in Malaysia

• 1998: ‘Reformasi’ in 1998 saw the deployment of websites and email for 
political dissent

• 1998 - 2000: early blogs, Malay group ‘Gengjurnal’
• 2003: Project Petaling Street – blog portal
• 2005: 

– ‘nude pictures’ of blogger in Singapore
– SoPo blogger threatened with legal action

• 2006: “Bootylicious bloggers” featured in tabloid
• 2007: 

– leading SoPo bloggers sued
– BlogAdNet founded – blogs become marketing tool

• 2008: General Election
– Blogs played an important role and subsequently become integral to the public 

sphere
• 2010: blogs prevalent, also Facebook, Twitter, etc. 
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Blog affordances

• Sociotechnology – “the distinctive technological activity that 
stems from the linkage of techniques and material culture to 
the social coordination of labour.” (Pfaffenberger 1992, 
p.497)

• Blog: “frequently modified web pages in which dated entries 
are listed in reverse chronological sequence” Herring et al.
(2004, p.1)

• “blogs are not a genre of communication, but a medium 
through which communication occurs.” (boyd 2006, para 58)

• Three distinctive sociotechnical affordances: hyperlinking, 
chronological relevance, and comments
– Promote a personalised. ‘authentic’, performance, and dialogical 

meanings
• Most blogs are ‘Personal’ blogs (Brake 2009, p.9)
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Blog genres

• Herring et al. (2004, p.6)
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Blog genres
Type Description Comments

Personal • Focuses on personal events, thoughts, etc. • Most common type
• Closely related to the Lifestyle blog

Lifestyle • Focuses on personal activities, but of a more 
social nature (parties, travelling…)

• Closely related to the Personal blog, but not 
so likely to include rants, intimate thoughts, 
etc.

SoPo (Social-
Political)

• Focuses on social and political commentary • Emphasises the discourse of free speech, etc.
• The ‘Fifth estate’
• aka “Filter blog” (Herring et al 2004)

Tech • Focus on ‘geek’ topics: software, gadgets, etc.

Food • Focus on making and eating food • Restaurant reviews, recipes, etc.
• A version of the ‘Niche blog’

Blogshop • Using a blog as a way to sell goods online

Problog • Focus on ways of making money online • Often using the multi-level marketing (MLM) 
model

• Affiliate schemes, ebooks
Professional • The blog complements a person’s offline 

professional activity
• Some politicians’ blogs can come under this 

category
• Corporate blogs

Niche blogs • Focus on a narrow interest:
§ Hobbies
§ Religion
§ Comic
§ Parenting

• Food, Tech and Parenting are also Niche 
blogs

• Useful for search engine optimisation (SEO)
• Some of these could be “k-blogs” (Herring et 

al 2004)
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Blog genres

• ‘Lifestyle’ blog
– Earliest mention I can find is in 2005
– Seems to be mostly Malaysian/Singaporean

• “I believe ‘lifestyle blogger’ was supposed to 
be derogatory: in short, it was used to 
describe bloggers who weren't ‘serious’ 
enough in their blogging.” (Kamal, personal 
communication, 2009)

• Tan & Zawawi – December 2006: 4.8% 
chose “Lifestyle (e.g. food, travelling)” (2008, 
p.47)
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http://www.kennysia.com/archives/2010/04/adv-fortune-fav.php
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http://www.kennysia.com/archives/2010/03/my-la-marathon.php
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http://cheeserland.com/2010/04/olympus-pen-liz-lisa-style/
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http://cheeserland.com/2010/04/dessert-extravaganza/
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http://fourfeetnine.com/2010/04/14/fight-with-wombehs-phone/
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Lifestyle blog
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Lifestyle blog
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Lifestyle blog

"Things you are more likely to blog about"

All Bloggers (n=356) Monetisers (n=183) Non-Monetisers (n=173)

1st Friends (59.8%) Friends (62.8%) Friends & Events (56.6%)

2nd Events (59.3%) Events (61.7%) Family (47.4%)

3rd Travel (50.6%) Food & Travel (57.9%) Hobby (45.1%)

4th Food & Hobby (47.5%) Hobby (49.7%) Travel & Relationships (42.8%)

Cross-tab: 'Things you are more likely to blog about' X Self-Categorisation

Selected 'Personal‘ (n=137) Selected 'Lifestyle‘ (n=25)

1st Friends (71.5%) Travel (76%)

2nd Events (60.6%) Food & Events (68%)

3rd Relationships (56.9%) Friends (64%)

4th Travel (54.7%) Hobby & News (48%)
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Lifestyle blog

“I consider mine a Lifestyle blog, I tend to travel 
a lot, attend events, and I write about food 
every now and  then, write about my opinion 
on certain  things  [...] what’s cool, what’s  
there  to  do,  this  sort  of  thing  [...]  So  it’s  
an  evolvement  of  my  previous blogging style 
which is personal blog. With personal blogs you 
rather write a lot more about what  you  
think… about your  family,  your  relationship,  
stuff  like  that  I guess.” (Tommy, interview, 
August 5, 2008)
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Lifestyle blog

• Thomas has had four blogs, and said:
“the previous ones are more personal, the one 
that I’m having now is a lifestyle, that connect 
with more people because personal ones are 
more boring in general […] when it is a diary it 
only connects to people around you, who know 
you.” (Thomas, interview, 13 August 2009)

(cc) Julian Hopkins 2010



Lifestyle blog

“The difference in these two blogs is actually very very little 
[…] a lifestyle blog would cover more, merrier things in life 
such as fashion, music, travel and stuff like that, but it can 
also be covered in a personal blog, but it’s just that when it 
comes to personal it’s everything all together. While in the 
lifestyle blog you shouldn’t, it’s more to how to live your life 
and stuff like that; and doesn’t really deploy the subject of 
much opinions that much, or feelings, and stuff like that. So 
it’s actually a very thin line in between, and I actually think 
that [they] almost merge.”

“I would consider [Tommy’s blog] as a personal blog”

(Andy, interview, 10 August, 2009)
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Ritual genre

• Genres not only in a textual sense, but as 
a form of ritual communication –
recreating social forms (Couldry 2003)

• “text types or forms of communication 
associated with a social purpose and 
occasion.” (Schirato & Yell 2000, p.56)
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Blogosphere?

• Schmidt (2007) proposes “communities of blogging practices  […] 
framed […] by […] three structural elements: rules, relations, and 
code”

• ‘Community’ – methodological implications
• ‘Malaysian field of blogging’

– a relational network defined by common practices and goals articulated 
around blogs, amongst which the actors have a common affiliation or 
interest to Malaysia

• Bourdieu (1998): autonomous fields, heteronomous actors 
• Glocalisation (Miller & Slater 2000)
• Lifestyle blogs: are there common practices, common goals, 

reproduction of structural elements?
– Textually
– Goals
– Structural elements
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Blogmeets

• Little overlap between SoPo and 
Personal/Lifestyle

• BlogAdNet organise events that provide 
material for Lifestyle-type blogging

• The majority since 2007 have been 
organised by BlogAdNet
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http://julianhopkins.net/index.php?/archives/272-No-Compromise-for-Mister-Potato-Fiesta-2009.html
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http://julianhopkins.net/index.php?/archives/279-Mr.-Potato-rocks-with-Hujan!.html
(cc) Julian Hopkins 2010



http://julianhopkins.net/index.php?/archives/279-Mr.-Potato-rocks-with-Hujan!.html
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Photo credit: The Star Online 
http://thestar.com.my/metro/story.asp?file=/2009/12/29/central/5342784&sec=central 
[Accessed March 6, 2010].
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Reasons for Lifestyle blog?

• Banner ads and advertorials (paid posts)
• BlogAdNet: local audience for local 

advertisers
• Historical parallel: radio programming in 

USA developed as means to sell radios, 
and as a platform for advertising (Jackaway
1995)
– Soap opera as a genre
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Reasons for Lifestyle blog?

• Is it an industrial adaptation?
• Poor quality/state control of MSM? 
• Is it contingent upon the changing 

circumstances of the first generation 
bloggers?

(cc) Julian Hopkins 2010



“I've gone through my phases of writing; first it 
was, solely for myself; then I realised I had an 
audience, but it was OK, it’s still for myself. And 
then [...] I was really busy in working life, but I 
was still trying to keep the blog alive [...] And, 
after that the advertising money started coming 
in, so it was important to keep it alive” 
(Nicky, interview, October 26, 2009)
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Malaysian field of blogging?

• Lifestyle blog suits local advertising – e.g. 
Google AdSense is not as well localised

• Practice of giving incentives for material in 
the mainstream media is common

• Importance of personal networks; 
patronage
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Malaysian field of blogging?

• “I can honestly say that I had no idea before the trip how big 
blogging is in Asia. There are bloggers who are like 
‘celebrities’ (as well as some who actually are celebrities who 
also blog). It was so unusual at the Awards to have people 
come up and request photos with me and Immy.” (Burnett 
2009)

• “Asian bloggers they tend to blog about their personal lives, 
basically everything that they’re doing you know like where 
they’ve gone, where they’ve eaten, where they’ve shopped, 
where they’ve travelled. Whereas in Western countries, like 
Australia for example, people are much more private; so they 
actually go much more into subject-specific interests, so like 
for example craft blogging, photography blogs, fashion blogs, 
things like that. Those are the main differences.” (Ming, 
938Live radio interview, 26 October 2009)
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Malaysian field of blogging?

• “Filipino bloggers have the distinct advantage of freedom of 
speech compared to some of our Asian neighbors. There lies 
the difference in diverse content among our Asian 
counterparts.” (Lardizabal-Dado 2009)

• “This is Xia Xue. Unknown to me before the awards night, 
she has a massive following in Asia and can be considered an 
Internet celebrity of some sort. It resulted in her taking away 
3 awards,  the most of any blogger. One thing to note is that 
she is a full-time blogger, even though her blog doesn’t focus 
on any topic in particular. It’s a fascinating career for her, 
apparently she makes a fair bit of coin too.” (Howard 2009)
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Malaysian field of blogging?

• The field of blogging and advertising 
articulate through BlogAdNet, key 
Lifestyle bloggers, and the Lifestyle blog –
heteronomous actors & actants

• Process of domestication, enrolment 
(Abramson 1998)
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BlogAdNet website
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Conclusions

• Lifestyle as a category is fluid, but 
pervasive

• Developing as a commercial blog-genre
• BlogAdNet is an important actant –

‘translating’ between the fields of blogging 
and advertising

• Internet practices are embedded in local 
cultures
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